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Why Use an Email Blaster?
> Legitimacy (vs. Spam)

BCCing more than a few
dozen people = Spam

Spam black-lists are
hard to get off

Spam black-lists
affect the entire
domain

> List Management

Automatic subscribe and
unsubscribe
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More overall stats...
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better tools for a betier world

Hi Matthew,

Thank you for attending cur enlire communications training at the Nonprofit Innavation
Center in Sacramento. We had an awesome time meeting everyone and hearing
about the work you are doing! We hope you recelved some useful information to help
support your online efforts at your organization

Below is @ link to the training materials we used during the training,

Do e

Join Aspiration's Mailing List

ationtech orgftraininglcentr 11/auge jal
Ao, here's a couple other ways for you to stay connected

+ Sign up for the CA-discuss list, a collaborative email list for those working
on enline communications at nonprofits. You can post questions or follow

conversations. This list is low-volume.

Calkin to the Central Valley Office Hours to get direct help about blogs, social

media, or any other questions you may have or want to share. The next call is

Thursday, September 16th from 1-3pm. Get call info here,

Check out Answr.net to find answers for your questions about the specific

online needs of nonprofit organizations, especially email newsletters!
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Thank you for attending! We'd love to stay in touch and continue to support your
wiork. Also, we have photos from the training to share with you! If you would like to
opt-out of photes, contact us anytime at 415-839-8456 or
centralvalley@aspirationtech.org

Special thanks 1o the generous support of CCPF for making this possible. Big shout
out to the Center for Multicultural Cooperation for their huge support and providing
the event space at the Nonprofit Innovation Center.

Look forward to seeing you again,
Misty

Misty Avila

misty @aspirationtech.org

@Advocacy Program Coordinator
www.asplrationtech.orgitrainingicentralvalley
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Why Use an Email Blaster?
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Hi Matthew,

Thank you for attending cur enlire communications training at the Nonprofit Innavation
Center in Sacramento. We had an awesome time meeting everyone and hearing
about the work you are doing! We hope you recelved some useful information to help n

> Professional Appearance
(Relatively) easy email e IR
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Thursday, September 18th from 1-3pm. Get call info here. ig_ﬂ e i

Check out Answr.net to find answers for your questions about the specific
online needs of nonprofit organizations, especially email newsletters!
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Information about what
happened after you sent

. Opens (479): 18.86%
the email .
Bounces (26): . 1.02%
Unsubsecribes (13): . 0.51%

MNon-responders: 2040 Forwards: 4

More overall stats... Total Emails Sent: 2,540

BETTER

radicalDESIGNS Ao P




Which Email Blasting Tool
Should I use?

Blasting Service Cost Considerations

e Email editor can be
Vertical Response '1\18%%%)?%‘3';;?%8&;0 quirky; Salesforce

integration

Anyone: Free up to Beautiful User Interface;
Mail Chimp 2,000 list members & Sometimes tries to be
12,000 emails/month smarter than you

Nonprofits: Staggered

: Has highest spam rating;
Constant Contact Sﬁgl(?% rer]1ta ﬁ; 2/month for Drupal integration

Setup fee: $49
EmailNow Monthly fee: $29.95 for  Best value for larger lists
20,000 emails
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Email Blasting Considerations

»Can take a large amount of time to construct

> Consistent pace is key
» 1998 HTML knowledge is very helpful

»Make sure that you have a goal to determine
whether your rate of email blasting is worth
the effort
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End Of Section

> Questions?
»Comments?

These training materials have been prepared by Aspiration in partnership with Radical Designs
Funded by the ZeroDivide Foundation
These materials are distributed under a Creative Commons license: Attribution-ShareAlike 3.0
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