High Impact eAdvocacy:

Overview
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Training Facilitators

» Matt Garcia
Online Communications Manager
matt@aspirationtech.org
>Misty Avila
eAdvocacy Program Coordinator
misty@aspirationtech.org

> www.aspirationtech.org/training/eadvocacy
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Learning Goals

» Familiarize with email blasting software
»Learn how to set up an eNewsletter

> Receive introduction to best practices
for eNewsletter composition

»Get the lowdown on Processes for
Organizational Email Campaigns
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First Things

» Introductions: Who are you?
Name
Organization
Email Blasting tool, if any
What do you want to get out of today?
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Activity:

Spectrogram
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First Things

» This training is envisioned as a dialog
We invite you to ask questions early and often

» Please ask questions early and often

Especia
termino

» It will on
make it!
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Help From Aspiration

»Central Valley Announcement List
» CA-Discuss Email List
> Answr.net

» Email:
matt@aspirationtech.org
misty@aspirationtech.org
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End Of Section

» Questions? Comments?

» Let’s do an interactive!
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Activity:

Post-It Note Clustering
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Email Blasting
Tools
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Why Use an Email Blaster?

» Legitimacy (vs. Spam)
BCCing more than a few dozen people = Spam
. Spam black-lists are hard to get off
. Spam black-lists affect the entire domain
» List Management
Automatic subscribe and unsubscribe
» Professional Appearance

(Relatively) easy email design tools without
needing to know HTML

» Analytics

Information about what happened after you sent
the email

radicalDESIGNS

A\

ASPIRKTION

better tools for a betier world

Hi Matthew,

Thank you for attending cur enlire communications training at the Nonprofit Innavation
Center in Sacramento. We had an awesome time meeting everyone and hearing
about the work you are doing! We hope you received some useful information to help
support your online efforts at your organization

Below is @ link to the training materials we used during the training,

" ationtech orgftraininglcentr 11/auge jal
Ao, here's a couple other ways for you to stay connected

+ Sign up for the CA-discuss list, a collaborative email list for those working
on enline communications at nonprofits. You can post questions or follow
conversations. This list is low-volume.

+ Calkin to the Central Valley Office Hours to get direct help about blogs, social
media, or any other questions you may have or want to share. The next call is
Thursday, September 16th from 1-3pm. Get call info here,

+ Check out Answr.net to find answers for your questions about the specific
online needs of nonprofit organizations, especially email newsletters!

Thank you for attending! We'd love to stay in touch and continue to support your
wiork. Also, we have photos from the training to share with you! If you would like to
opt-out of photes, contact us anytime at 415-839-8456 or
centralvalley@aspirationtech.org

Special thanks 1o the generous support of CCPF for making this possible. Big shout
out to the Center for Multicultural Cooperation for their huge support and providing
the event space at the Nonprofit Innovation Center.

Look forward to seeing you again,

Misty Avila

misty @aspirationtech.org

@Advocacy Program Coordinator
www.asplrationtech.orgitrainingicentralvalley
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Join Aspiration's Mailing List

] eAdvocacy

Join Office Hours
Sept & from 1-3pm

How to Get Started
on Tuitter

Howto Manage an
Email Discussion List

Capacity Buidng

Social Source.
Commons

Answr

Open Translation
Todis

San Francisco Nonprofit
Technology Center

Nonprafit Software
Deveiopment Summit

Penguin
$|

Overall Performance
Opens (479): 18.86%
Clicks (143): I s >
Bounces (26): . 1.02%
Unsubsecribes (13): . 0.51%
MNon-responders: 2040 Forwards: 4
More overall stats... Total Emails Sent: 2,540
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Which Email Blasting Tool
Should I use?

Blasting Service Cost Considerations

o Email editor can be
Vertical Response '1\18 %%%)gt;'aﬁg?ﬁ] gﬁtﬁo quirky; Salesforce

integration

Anyone: Free up to Beautiful User Interface;
Mail Chimp 2,000 list members & Sometimes tries to be
12,000 emails/month smarter than you

Nonprofits: Staggered

f - -

Setup fee: $49
EmailNow Monthly fee: $29.95 for  Best value for larger lists
20,000 emails

= ‘ $EOT0TEE BETTER
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Email Blasting Considerations

»Can take a large amount of time to construct

> Consistent pace is key
» 1998 HTML knowledge is very helpful

»Make sure that you have a goal to determine
whether your rate of email blasting is worth
the effort
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End Of Section

> Questions?
»Comments?
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