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Today's AgendaToday's Agenda

►  Review effective email newsletter Review effective email newsletter 
compositioncomposition

►  Discuss the art of the “ask” in email Discuss the art of the “ask” in email 
newslettersnewsletters
 How do you get folks engaged?How do you get folks engaged?

►  Most importantly, answer your questionsMost importantly, answer your questions



Email CompositionEmail Composition
►Design for Clear MessagingDesign for Clear Messaging

 Know what you want your user to learn and doKnow what you want your user to learn and do

►Keep Tone Casual and PersonalKeep Tone Casual and Personal
 Model as friend talking with a friendModel as friend talking with a friend

►Design for SkimmingDesign for Skimming
 Subject line is criticalSubject line is critical
 Information should be easily accessibleInformation should be easily accessible

►Know The Art of “The Ask”Know The Art of “The Ask”



Message CompositionMessage Composition

►NewsletterNewsletter
 Keep it well-sectionedKeep it well-sectioned

 Always include a table of contentsAlways include a table of contents

 Employ short introductionsEmploy short introductions
 With links to full articlesWith links to full articles

 Maintain regular delivery scheduleMaintain regular delivery schedule
 Create expectations on the part of recipientsCreate expectations on the part of recipients



Get Their DigitsGet Their Digits



Why would anyone read that?Why would anyone read that?



Create the AskCreate the Ask



Be Specific with Your AskBe Specific with Your Ask



Keep it CreativeKeep it Creative



Action





Brainstorm: The Art of the AskBrainstorm: The Art of the Ask

►  What are your “Asks”? How can people get What are your “Asks”? How can people get 
involved? involved? 

►  Define how you want your supporters to Define how you want your supporters to 
easily plug into what you are doingeasily plug into what you are doing

►  Build Your ListBuild Your List
 Model as “friend asking friendModel as “friend asking friend

 Create BIG and Small AsksCreate BIG and Small Asks



Brainstorm: The Art of the AskBrainstorm: The Art of the Ask
►Example AsksExample Asks

 Tell your Facebook friends about the GalaTell your Facebook friends about the Gala

 Download the new curriculum for your classroomDownload the new curriculum for your classroom

 Donate to the student fund to bring restorative Donate to the student fund to bring restorative 
justice to our schooljustice to our school

 Submit poetry for the annual youth contestSubmit poetry for the annual youth contest

 Help pass our flyers for the upcoming campaignHelp pass our flyers for the upcoming campaign

 Sign the petition for the city council meeting Sign the petition for the city council meeting 



Table of ContentsTable of Contents





News ArchiveNews Archive



Appreciate Your PeopleAppreciate Your People



Magic Subject Lines?Magic Subject Lines?







Watch “The Fold”Watch “The Fold”









In SummaryIn Summary
►  Why Would Anyone Read That? Why Would Anyone Read That? 
►Know the Art of the “Ask”Know the Art of the “Ask”

 How are you engaging your community?How are you engaging your community?

 Keep it friendly and personalKeep it friendly and personal

►Design for SkimmingDesign for Skimming
 Use a table of contentsUse a table of contents
 Pull out asks and headersPull out asks and headers
 Check your imagesCheck your images



End Of SectionEnd Of Section

►Questions? Questions? 
►Comments?Comments?
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